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Entertainment Campaigns ® Other Verticals

Mobile Rich Media 0
Banner Click Through Rate 63 /0

Mobile Standard 179 Desktop CTR
Banner Click Through Rate 70
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Tapped to
play video

Download App / Wallpaper

o

Of all campaigns tested, many had more than one call to action.
Across all campaigns, the most likely CTA was tap to video.

Entertaanment Campaign Resulis by
Moile Ad Placomaeint

Standard Banner

7.8%

Video Play Rate Standard Adhesion

Total Interaction Rate
for all Entertainment
Campaigns

: A‘\”N @} Crisp Teaser Video (CTV) shows a teaser clip ®

in the banner to make sure a user wants
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Persanalize your driving experisnca

...to tap for the full video




