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Android 2x as likely as iPhone users to tap on a mobile banner

iPhone users swipe more than Android users

Mobile Rich Media generates 3.5x more engagement than 
standard mobile banners
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Video Play Rate

Crisp Teaser Video (CTV) shows a teaser clip
in the banner to make sure a user wants 

...to tap for the full video

Mobile Advertising Report: Entertainment
April - July 2011, Based on 50MM Impressions
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Of all campaigns tested, many had more than one call to action. 
Across all campaigns, the most likely CTA was tap to video.

Which calls to action did advertisers use the most?

Mobile Ad Placement 

Summer Blockbusters

4.5x


